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Abstract
Popular music should empower women as individuals 

with lyrics that recognize them as equals to men. Further, 
music should contain positive messages that promote re-
spect for women from men. This study examines the prev-
alence of female objectification in popular music media 
through a textual analysis of 100 songs from the 2012-2016 
end-of-year lists of the Billboard Hot 100 and Hot Country 
Songs. Objectification, as this study’s framework, is defined 
as the depersonalization of an individual with an empha-
sis on their instrumentality (Loughnan, Haslam, Murnane, 
Vaes, Reynolds, and Suitner 2010). According to Gervais 
and Eagan (2017), women often face objectification from 
men and themselves in daily life through objectifying gazes 
and appearance commentary. Various studies have shown 
that female objectification leads to depression, anxiety, 
disordered eating, decreased intellectual performance, and 
internal motivation. This study takes five objectifying cat-
egories to analyze the text: objectifying gaze, appearance 
commentary, sex as a main priority, women portrayed as 
a sexual possession, and women portrayed as subordinate. 
This session will discuss the analysis and research findings.
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