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Abstract
Since the late 1990s, the way in which recorded music is 

consumed has morphed from ownership to access, resulting 
in significant losses of revenue for record labels, music pub-
lishers, artists, and other ancillary businesses in the record-
ed music food chain. In effort to offset some of these losses, 
the aforementioned have sought out new revenue streams, 
one of which involves product placement in songs and mu-
sic videos. Once considered “selling-out,” the practice of 
product placement is not only accepted but embraced today 
by both artists and the recording industry.

Rap music, the fastest growing genre in the United States, 
has been identified as referencing more product brands than 
any other genre. This paper presentation provides examples 
of some of the earliest product placement in Rap song lyrics, 
and analyzes the product categories most often intertwined 
with the lyrics of Billboard magazine’s top Rap songs from 
2006 to 2020 in effort to understand the messaging.
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